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Is unapproached for pigeon shooting and heads the list for money winnings the past 
two seasons. Do not be handicapped. Insist on having your shells loaded with 
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for the coming Grand American Handicap. If your dealer cannot or will not supply 
you, write us direct for discounts. 
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Packed 25 in a box; 500 in a case. 
Wadding: One grease proof. two black edge, one cardboard. 
Order by number and state kind of powder and size of shot. 


NOTE. -Specify *‘ X » before lozd number, as ** X** denotes this brand only. 
THE IRON CITY SUPPLY COMPANY 
IMPORTERS AND DEALERS IN 


Fire Arms, Ammunition & Sporting Goods, 


420 8S. UANG AVE. PITTSBURG, PRWPA. 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
111 Fifth Aveaue. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
. Aromatica, La Flor de Ynclan, La Flor de [lurias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 
El Siboney, Pedro [iurias, Crema de Cuba, La Vencedora. 











Cable Address: ‘‘Havanacom,’* New York. *¢ Haco,”? Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 


20 Fulton St., Cor. Front, 
New York. 


“ALWAYS AS FINE AS TOBACCO GROWS.” 
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Smokers 


Horsford’s Acid Phosphate 
prevents and relieves depression, 
nervousness, wakefulness, dis- 
turbed sleep and other ill effects 
from excessive smoking. 








It cures habitual stomach weak- 
ness, improves appetite and per- 
fects digestion—invigorates and 
strengthens the entire system. 
Insist on having 


Horsford’s 








Acid DELIGHTFUL AFTER BATHING, A LUXURY AFTER SHAVING 
Phosphate. =|] arsenic bitieratinn sitar tin 


ration, Get MENNEN'S (the origina!), @ little higher in price, 
plage mew wes tethering Late oma Bold everywhere, or mailed 
2Hoents. AVOID HARMPUL IMITATION! 
Horsford’s name on every GENUINE package. GERHARD MENNEN O0., Newark. N. J. 


Rumford Chemical Works, Providence, R. I. Something Mennen’s Violet Taloum Szethizs eee 
































Mr. Dealer:—Let us quote you our Special Price on this popular brand. 


All through the Smokers alphabet 
From A way down to. Z: 
— letters that he loves the best 


ALC. 


The : 
syZ7 hn Exceedingly Fine Smoke, } 
t 


Best 








5 cent 
For Sale 
at all Sood stores and hotels. 
JUL. AWARE & CO., Makers, Allentown, Pa. 
t 
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Celebrated Smokers. 








PEROR WILLIAM appreci- 
ates the charms of tobacco, both 
in a pipe and as a cigar. 

Imperial pipe is a huge concern, the 
big china bowl of the usual German 
type being attached to a long and pon- 
derous stem. Over the top of the 
bowl is a cap in the form of a golden 
crown, while the gilded stem bears a 
metal eagle. The capacity of this pipe 
is two ounces, so for ordinary occa- 
sions the Kaiser prefers a cigar. He 
patronizes the same Havana merchant 
as King Edward, but his taste is much 
more modestly satisfied. The German 
Emperor likes a small cigar of mild 
flavor, which is priced at 29 cents. 

The very worst cigars are favored 
by the Emperor Francis Joseph. 
These are the green cigars of Trieste, 
which are so rank that they are fitted 
with a straw to enable them to be 
smoked. Yet the ruler of Austria- 
Hungary will have no other, and 
smokes them incessantly. The King 
of Italy favors cigarettes of Egyptian 
tobacco, while the Sultan commands 
the finest Turkish. 

Other royal personages favor the 
homely, but incomparable, pipe. As 
becomes a sailor, the Prince of Wales 
is most attached to a plain and sturdy 


The. 





bulldog briar, and the Czar of Russia 
completes his resemblance to the 
Prince of Wales by similarly patroniz- 
ing a briar. 

The president of the French Repub- 
lic smokes a pipe, and smokes it well, 
which is rare indeed in France, where 
the cigarette is paramount. Ferdinand 
of Bulgaria also affects a pipe, but his 
is a gorgeously jeweled and carved 
instrument of meerschaum and am- 
ber, said to be valued at $30,000. But 
the most splendid thing in pipes is the 
State hookah which is owned by the 
Shah of Persia. It blazes with dia- 
monds, emeralds, rubies and pearls, 
and the mouthpiece and joints of the 
stem are pure gold. This pipe is re- 
puted to be worth $400,000, and con- 
stitutes part of the Persian regalia. 

Ex-President Kruger and his long 
pendant pipe will go down to posterity 
together, inseparable in history as in 
life. Not long ago one of Oom Paul’s 
derélict pipes, the bowl carved with 
the Transvaal coat-of-arms and inset 
with a threepenny piece, was sold in 
a london auction room for $45. But 
the ex-President’s pipe now is the one 
he had made only six months before 
the war broke out. The briar bowl 
holds an ounce of tobacco, and a long 
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and a short vulcanite stem can be in- 
serted at will. On his first arrival in 
Europe Mr. Kruger suffered keenly 
from the absence of Boer tobacco, 
which somewhat resembles tea and 
has a unique flavor. 





The Winged Horse. 


NY have wondered as to the 
IY siesiscance of the “Winged 
Horse,” the trade mark adopted 
by the Cigar Dealers’ Association of 
America, to whom the following ex- 
planation will be interesting. 
According to mythology there were 
three Gorgon sisters. Lwo of them 
were immortal, but Medusa was mor- 
tal. She was so proud of her beautiful 
hair that Minerva became jealous of 
her, and changed her golden locks 
into hissing serpents. She became a 
cruel monster of so frightful an as- 
pect that no living thing could behold 
her without being turned into stone: 
Perseus, the child of Jupiter and 
Danae, was sent in quest of the head 
of Medusa. From Minerva Perseus 
borrowed her shield, and from Mer- 
cury the winged shoes and harpe or 
crooked sword. After having flown 
all over the earth Perseus espied in 
the bright shield the image of Medusa. 
Flying down carefully, he cut at her 
and severed her head. Putting the 
trophy in his pouch he flew over earth 
and sea, doing good and assisting the 
oppressed. When Perseus cut off Me- 
dusa’s head, the blood, sinking into 
the earth, produced the winged horse, 
Pegasus. Minerva tamed him and 
presented him to the Muses. A fright- 
ful monster scourged the country. 
Bellerophon plgced a golden bridle in 
Pegasus’s mouth, and, mounting into 
the air, soon found the Chimaera and 
gained an easy victory over the mon- 
ster. Whoever could gain a seat on 
Pegasus’s back could overcome all ob- 
stacles. 





“And is he really lazy?” 
“No, he’s always working — his 
friends for cigars.” 





THE SMOKER’S MAGAZINE 


Retailers’ Review. 


ERT McCARTNEY has pur- 
chased the cigar store of Samuel 
Smith, at McDonald, Pa. 

—A most magnificent and un- 
equalled smoking-room is one of the 
main features of the cigar store of 
Reid & Reynolds, 2683 Third Ave., 
New York. It is artistically furnished 
and has proven quite a success, and 
is patronized by all the fastidious 
smokers above the bridge. 

—In the Fuller Building, Williman- 
tic, Conn., a very handsome cigar 
store has been opened by John, Louis 
and Charles Dondero. 

—One of the most attractive cigar 
stores in Bay City, Mich., is conducted 
by Schmidt & Purser, at 103 Centre 
Ave. This firm has been established 
several years, and its members are 
examples of energetic and square 
business men, which has helped them 
on to a well-earned success. 

—The Calumet Cigar Co. will soon 
open a very attractive cigar store in 
the New York Block—r14th St., Su- 
perior, Wis. 

—One of the handsomest stores in 
Toronto, Ont., is conducted by A. 
Clubb & Sons, 49 King St., West To- 
ronto, Ont. A jobbing and retailing 
business is conducted, which was es- 
tablished in 1878. The store is fur- 
nished in a most artistic manner and 
is up-to-date in every way. A full 
stock of Carolina and High Life, 
Henry Clay, La Antiguedad, Bock, 
Eden, also other clear Havanas, are 
carried. . 

—D. B. Potter has purchased the 
cigar store of Frank Shepard, in 
Adams, Mass., and he looks capable 
of making it a success. 

—George H. Beck has opened an 
attractive cigar store in Crestline, 
Ohio. 

—The cigar store recently con- 
ducted by John and Carl Krabbe, 616 
Main St., Lafayette, Ind., has been 
purchased by their brother, William 
Krabbe, who was formerly a traveling 
cigar salesman, and knows how to 
run it in an up-to-date manner. 





























A New England Cigar Store. 


IGHTLY less than ten years 

ago Chas. M. Harden decided to 

embark in the cigar business, 
and he opened up a neat cigar estab- 
lishment at 159 Union St., Lynn, 
Mass. Mr. Harden seems to have the 
knack of knowing just what smokers 
wanted, which with his uniform cour- 
tesy and genial manner enabled him 
to build up a most successful business. 
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iences, which was established by Mr. 
Harden some time since. The cigar 
manufacturing department occupies 
the rear half of the store, where sev- 
eral cigarmakers are busily engaged 
turning out thousands of cigars every 
week. Mr. Harden has seven private 
brands of his own, all of which are 
made here and sold in his store, and 
also to many local dealers. Consider- 


} 
-~ ~ 


INTERIOR VIEW OF C. M. HARDEN’S STORE, LYNN, MASS. 


The accompanying half-tone en- 
graving illustrates the front portion of 
Mr. Harden’s modern cigar establish- 
ment, which at night is a blaze of elec- 
tric lights; he may be seen standing 
back of the case at the extreme left of 
the picture. Just back of the store, 
through a large arch-way, is lo- 
cated a first-class barber-shop, fully 
equipped with all the modern conven- 


able attention is devoted to the show 
window by Mr. Harden, to which he 
attributes much of his success. 





He—“That girl is awfully proper 
at home, but she isn’t when she is 
away. I met her at a summer-resort 
a while ago and I actually kissed her.” 

She—“She told me she was bitten 
by a lobster while she was away.” 
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Soldiers Love Tobacco. 


ST of the distinguished officers 

of the world hold that whatever 

comforts the soldier on active 
service may be deprived of, he should 
on no account be stinted in the matter 
of tobacco, and in the gravest of his- 
tories relating to the Franco-Prussian 
war it is stated that the total want of 
even tobacco to make cigarettes of 
among the French troops on many 
occasions did not a little to dispirit 
them. 

Private Jones, who obtained the 
Victoria Cross at Rorke’s Drift, said 
that in the very thick of the fight sev- 
eral comrades lighted their pipes with 
blazing fragments of wood from the 
wooden hospital which had been fired 
by the Zulus, and at Majuba Hill one 
of the men was found dead with the 
stump of a cigar between his clinched 
teeth. Amid the awful carnage of the 
Russo-Turkish war Turks horribly 
mangled were frequently found smok- 
ing in the midst of their agony and 
uttering no sound of complaint. 

Archibald Forbes, the great war 
correspondent, has told how before 
Metz, in the Franco-Prussian war, a 
soldier terribly wounded craved but 
one relief—a cigar—and he observed 
soldiers firing away at close quarters, 
pipe in mouth. General Von Ben- 
theim, observing a sight like this, 
asked one of the men for a light and 
himself coolly lighted his own cigar 
and then led his men on. Another 
war correspondent, belonging to one 
of the big English daily papers, tells 
that he saw at Saarbrucken a large 
party of Brunswick Hussars gallop 
into the thick of the fray with cigars 
in their mouths, and this in the face of 
a solid mass of French troops and a 
hail of bullets. 





—A very attractive cigar store has 
been opened by Johnson & Simon, 
Hyatt Block, Findlay, Ohio. 

—In the Ell Building, Pendleton, 


Oregon, a very fine and handsome ’ 


cigar store has been opened by Clark 
& Co., the well known cigar dealers. 
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—The new regulations governing 
the storage, sale and use of matches 
in New York went into effect the first 
of ‘this month. Hereafter matches 
may not be sold nor given away with- 
out obtaining a license, which may be 
secured free from the Bureau of Com- 
bustibles. 

—The St. Louis Exposition will de- 
vote 10,000 square feet to the exhibit 
of tobacco, half of which space has 
already been assigned to Kentucky. 

—Official figures just issued show 
an increase in the use of tobacco in 
France. The Government monopoly 
dates from 1810, for which year the 
receipts were $4,625,000. In 1835 
they were $14,886,500; in 1869, $51,- 
441,000; in 1902, $84,000,000. 

—As usual Butler & Bosher, of 
Richmond, Va., have been awarded 
the contract for furnishing the plug 
tobacco for the Navy Department. 
The price is 38 cents per pound for 


‘225,000 pounds. 


—Help is scarce in Reading, Pa., 
notwithstanding the fact that many of 
the large cigar manufacturing con- 
cerns are constantly advertising : for 
hands. 

—Robert Energetic Lane, 6 Wall 
St., New York, has recently added two 
stands more to the goodly number of 
representative establishments he al- 
ready controls; one of the new stands 
is in the corridor of the Commercial 
Cable Building and the other is in the 
Corn Exchange Bank Building, which 
will be elaborately fitted up with mar- 
ble, mahogany and plate glass in the 
near future. 

—The Imperial Tobacco Co. of 
America has been incorporated in 
New Jersey, with a capital of $250,- 
000, of which $1,000 is paid in, for 
the manufacture of tobacco, cigars, 
cigarettes, implements and machinery 
and to control patents. 

—Two dollar bills in the Northwest 
are under suspicion, for the reason 
that many counterfeits of that denomi- 
nation have turned up in that section 
during the past few weeks. 
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Window Dressing and Store Advertising 








FFECTIVE window dress- 
ing is a “keep busy” recipe 
for the successful tobacco- 
nist. There are no two 
ways about it, that a well 
dressed window,  scrupu- 
lously clean, and neatly ar- 
ranged, with such goods as 
the cigarman desires to 
bring prominently before 

= the passing public, is one 
of the most effective methods to in- 





groomed, in order to sell the more 
goods. 
© 

Such a salesman will keep hustling 
constantly in his employer’s best inter- 
ests. And in order to do this in the 
best possible shape, he must not be a 
silent salesman—he can be made to 
speak and “talk prices” and point with 
pride to the choice quality of goods, 
through the use of neatly printed 
price-cards of an appropriate size. 











A NEAT WINDOW. 








terest smokers and catch their trade. 
It is sure to keep the store in the 
smoker’s eye. 


A good show window, it is said by 
those whe ought to know, is one of 
the most essential features of a well 
regulated cigar establishment—it will 
sell goods all the time, and never goes 
on a strike for shorter hours or more 
pay, and is in a way the most efficient 
salesman in the store. Like all other 
good salesmen the show window must 
be properly fed, clothed and well 


Price-cards are worth all they cost— 
they cost little and are worth much— 
they should be placed on at least one 
article of each kind displayed in the 
window. 

10) 

The price-card is more potent and 
necessary in window dressing than the 
average tobacconist seems to think. 
They may be rightly termed business- 
bringers, and will be found more ef- 
fective when each card contains a few 
words directing attention to some sali- 
ent merit possessed by the goods to 
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which the card is attached. These re- 
marks on price-cards should be brief 
and catchy, and it is better to have all 
of these short remarks different; un- 
less the shopman desires to adopt some 
catch phrase as a sort of trade mark 
or business motto, in which case the 
motto should comer on each card. 


“Variety is the spice of life,” which 
is also true in this case, and it will be 
found more effective to have some 
short, sharp, pointed remark on each 
card, say something as follows: 


50 cts. 


BECAUSE IT’S 
WORTH IT. 





@ 





te) 
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Many of these little trite sayings 
may be gotten up by the merchant dur- 
ing odd moments—always remember 
when an idea occurs to you that that 
is the time to jot it down; the over- 
burdened memory of the business man 
must necessarily fall back on black 
and white records—therefore make 
memorandums of every idea before it 
slips through and out of the mind, 
and is lost forever. 


As a stimulating suggestion for the 
getting up of price-cards along this 
line of thought the following short 
sentences are given. 

Quality Counts. 

Figures Talk. 

Small Profits. 

Quality and Quantity. 

You Can’t Beat It. 

You Can Afford It. 

Worth the Price. 

A Business-Bringer. 

Just to Advertise. 

High Price, But 

To Keep Busy. 

Value Received. 

For a Good Smoke. 

Pleasant Surprise. 

Our Loss—Your. Gain. 

A Trade Catcher. 
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A Sale Riveter. 

Noné Better. 

High Grade. 

To Please a Customer. 

For Critical Smokers. 

Note the Good Points. 

The Best, Because It Is. 

A Speak Quick Chance. 

To Get You Started. 

To Catch Your Trade. 

Like Finding Money. 

A Rare Bargain. 

Simply a Little Ad. 

An Up-to-Date Article. 

To Move ’Em Quickly. 

Standard of Quality. 

Not Many of ’Em. 

Cheaper to Buy Than Steal. 

A Quick-Step Price. 

Write it down every time a new 
one flits through your mind, and you 
will have a bountiful supply to draw 
upon as the occasion demands. These 
to be used on every price-card—a 
different one on each card, no matter 
what the price may be. 


One attractive show card should 
always occupy a prominent position in 
the show window—the more conspicu- 
ous the better, that it may become an 
integral part of the cigarman’s adver- 
tising display; and when well written 
and properly executed it will be 
looked for by passers-by, the majority 
of whom are probably not customers, 
but by constantly hammering at them 
they can be induced to buy. Every 
man that passes the store is “a possi- 
ble customer” of the progressive to- 
bacconist, who will secure his share of 
the trade by carefully and faithfully 
making the best use of his opportuni- 
ties and following the suggestions ap- 
pearing in this department from 
month to month. 


The suggestion following is for a 
general card that may be appropriately 
used in either the window or store— 
use it first in the window and after- 
wards a good location can doubtless be 
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found in the store. The head or catch 
phrase at the top of the card should 
be printed within a circle, while the 
bottom may be displayed in whatever 
style is thought best. The eard reads: 








Our Line of 
Good Things 


For Smokers. 











© — 
® 

In dressing windows during the 
summer months it is always advisable 
to display just as few goods as is con- 
sistent for an attractive showing. The 
reason for this has been explained in 
these columns many times during the 
past years, but it may be repeated 
again to good advantage. Pipes and 
mouthpieces, especially rubber, are 
damaged and spoiled to a greater or 
less extent by being displayed in the 
strong light or sunlight in the show 
window, and there is no line of goods 
carried by the tobacconist that does 
not deteriorate more rapidly in the 
summer displays than during the win- 
ter months. There is more dust in the 
summer, and no matter what precau- 
tionary measures are adopted it will 
find its way into the window, and in 
the case of open boxes of good cigars 
it will work its way down through the 
goods and make them unfit to smoke. 
It is therefore well to use as few 
goods for display as is possible to 
bring about the desired attractive and 
artistic appearance of the window. A 
crowded effect is always to be guarded 
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against, as we have herein cautioned 
our readers times innumerable. 
© 


Now that the base-ball season is 
well under way of course the “fans” 
and “cranks” are interested in the 
score, and whenever possible it is a 
most excellent idea to have a score 
card in the store, so that the smokers 
may drop in and look it over. This 
information can be obtained from al- 
most any newspaper bulletin board or 
will be furnished at the tobacconist’s 
local telegraph office at a very moder- 
ate cost. Cards calling attention to 
the base-ball score can be prepared, 
which will at the same time advertise 
some of the store’s leading brands. 
The idea following can be used with 
little or no alteration except perhaps 
to add the name of the brand to be 
advertised—it should read: 


® ® 


“SCORE 


EVERY TIME WITH OUR 
“HOME RUN” CIGARS— 














INSIDE. 
o— : -@ 


“J. B. Duke says, that the only 
straight road to success, is for a man 
to love his business, which he must 
love better than anything else if he 
would make success sure.” Money 
making is every one’s business and 
money is what every man loves to 
make. Perhaps he may be engaged in 
a business that is not congenial to his 
nature, in which event he is doubtless 
dissatisfied. On the other hand some 
men like to make money too easy ; sad 
to relate, they don’t like to work hard, 
and consequently find things gradually 
slipping behind, and are then apt to 
become discouraged and lose all inter- 
est. This is nothing more than loss 
of affection, and the business ought to 























bring an action for divorce against 
such a man for non-support. It is 
nothing more nor less. The first blow 
of the.hammer roes not drive the nail 
home into the board; it requires sev- 
eral smart blows to bring about that 
result. Constant hammering and un- 
tiring efforts are sure to win out and 
build up a business that any man 
might fall in love — at first sight. 


Another general card, which how- 
ever may be made to direct attention 
to the cigarman’s special brands, and 
one that will prove most effective 
when rightly prepared and carried out, 
might read as follows: 


ie ;' 50) 
MANY CRITICAI, SMOKERS 








BECAUSE OUR 
GOODS ARE 


GOOD 
PUFFS. 


© —® 











© 

Humidity, or the moisture in the 
air, during the hot months is more 
prevalent and in far greater volume 
than during the winter time. During 
the cold, clear, snappy weather the 
cigarman finds it necessary to “water 
his stock,” or in other words to pro- 
vide artificial moisture in his cases 
and humidors, that his high grade 
goods may be kept in proper condi- 
tion. In the summer months this is 
unnecessary—there is too much moist- 
ure in the air, and it is necessary to 
protect goods from moisture rather 
than provide any artificial means for 
keeping them in a desirable state. The 
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moistening apparatus will be found to 
require a less quantity of water, and 
the cases should be kept closed as 
much as possible. The customary 
rows of cigar boxes on the top of the 
counter should we be kept closed. 


If desired all of the cigar boxes on 
the top of the case may be opened or 
closed with one operation, at one or 
the same time, by having a long stiff 
wire run across the covers of the en- 
tire line, attaching the wire to each 
cover with a small staple; when one 
cover is opened the entire line opens 
at the same time, and it no is no more 
trouble than opening or closing one 
box. In case a piece of wire is not 
easily obtainable, small pieces of cigar 
box wood can be nailed to each cover 
so as to extend over to the next box 
cover and in like manner along the 
entire row. This will be found to 
answer the ore quite as well. 


Although May is supposed to be 
one of the best months of the year for 
the average cigar business, it is always 
advisable to look after the window 
closely in order that the full volume of 
business to which the store is entitled 
shall not go astray. It is all right to 
take things easy in the good old sum- 
mer time, but the window and your 
business must not be neglected at any 
time. You are selling cigars all the 
time, and must keep everlastingly at 
it, and it would therefore be well for 
you to put this card in your window— 


® @) 


Hot or cold, 





Wet or dry, 
We have good cigars 








For men to buy. 
© a 


1) 

While Mr. Dooley is supposed to 
be “the greatest man the country ever 
knew,” it may be well to make use of 
a play on his name, which accompa- 





| 
| 
| 


i 
i 
' 
' 
| 
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nied by an appropriate illustration of 
the gentleman, will no doubt attract 
considerable attention when used in 
the form of a show card in the win- 
dow. The illustration in the card fol- 
lowing might be reproduced in rough 
outline and thus make the announce- 
ment more catchy. The wording may 
be changed to bring in a brand of ci- 
gars if thought wise, or be reproduced 
as it appears here: 


© © 


Mt. DOOGY 


WOULD NOT 
SMOKE A‘ PIPE 
IF HE KNEW 
THESE CHOICE 
SMOKES WERE 
BUT 5 CENTS# 
EACH, 2% 8% 98.8 





The Greatest 


CIGAR 
The Gountry Ever Knew. 


© Sree 
© 

Several months since we reproduced 
herein the motto business success of 
a real estate agent which was very 
similar to the announcement of cigar- 
man F. A. Cooper, of Albany, N. Y. 
It reads thus : 


eo © 
Early to bed, 
Early to rise, 
Hustle all day, 
And advertise. 
® —® 


























Many a man changes the first word 
to “late” and forgets to make use of 


the last words. Every word is neces- 
sary, and the last word is, perhaps, the 
most important. 


The man who is not a disciple of 
Isaak Walton at this season of the 
year is few and far between—he loves 
his leisure and the other good things 
of life, among which are generally 
numbered “good cigars,” or a “good, 
old pipe.” <A reference to “Fishing”’ 
is therefore quite apropos during this 
month or for the next few months, 
and why should not the card follow- 
ing prove interesting to men passing 
your store? A trial will prove its 
value. 


es © 


Going Fishing ? 


WE’RE ALWAYS FISHING 
—FOR BUSINESS — AND 
HAVE “A @OOD LINE” 
FOR, \you. ‘‘DROP IN 
HERE” AND WITH LIT- 
TLE “BAIT” YOU CAN 
““WOOK’? SOME i=: :! 


Good Smokes. 


© —® 
© 
Every scheme that can be used to 
get a man into the store should be 
used. We shall be pleased to receive 
an outline of any of your ireas or 
schemes, which will be mentioned 
properly in this department so that it 
may help the other fellow; while his 
ideas may help you. 

















—One of the main features of the 
display in the cigar store of Branch 
H. Allen, Richmond, Va., is the com- 
plete assortment of English-made to- 
bacco and cigarettes. 

—Hiram L. Wiltsie, 122 Randolph 
St., Chicago, IIl., is the capable owner 
of another new cigar store which has 
been recently opened in that city. 

—A cigar store of the first class 
has been opened by J. S. Parry, 23 to 
27 Fifth St., San Francisco, Cal. 




















A Good Investment. 


ey ORE fixtures and show cases of 
S a strictly high-grade character 

are improvements that not only 
improve and add largely to the ap- 
pearance of the cigar store, but will 
also add largely to the sales of any 
cigar establishment. Half worn, put- 
tied and repainted fixtures are an eye- 
sore, not only to the storekeeper, but 
also to the customers who trequent 
the store. 

A handsomely equipped and modern 
cigar store has a pleasing and inviting 
appearance that cannot be obtained 
through the application of pounds of 
putty and gallons of paint to old fix- 
tures. 

Old fixtures are not “good enough” 
—the best are none’ too good, and to 
refit your store with new and sub- 
stantial wall cases and plate glass 
show cases is better than depositing 
your money in any bank; for the rea- 
son that it will surely pay you a 
larger and surer rate of interest. No, 
it does not cost much—in fact it costs 
much less than you suppose, and we 
suggest that you write the John Hof- 
man Co., 30 & 32 S. Water St., Roch- 
ester, N. Y., for their handsomely 
printed and illustrated catalog, and 
they will give you just what you want 
from special designs, at figures that 
will both surprise and please you; and 
the increase in your business will pay 
for the investment many times over 
within a reasonable short period. You 
better send for the catalog to-day. 





New York Theatres. 


HE summer plans for Proctor’s 

Theatres have been practically 

completed, and the outlook is a 
brilliant one, promising success for the 
management, steady employment for 
the large band of actors in Mr. Proc- 
tor’s employ, and, best of all, a gay 
season of highly entertaining shows 
for the public at large. Later on there 
will be produced in quick succession 
half a dozen gay pieces never before 
seen in New York. All productions 
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will be as carefully made as though 
the season were at its height, for it is 
never Mr. Proctor’s idea to curtail ex- 
penses, be the season early or late. At 
his 23d St. Theatre the plan of pre- 
senting all vaudeville will be continued 
through the summer. At his 125th 
St. house the favorite stock company 
will continue. its excellent work, 
strengthened immeasurably by the re- 
appearance of Miss Adelaide Keim, 
who resumes her stage work after a 
much needed period of rest. 

At the Casino “The Runaways” are 
running along merrily. 

“The Prince of Pilsen” continues to 
play to good houses at the Broadway. 

Montgomery and Stone are the 
principal stars in “The Wizard of Oz,” 
which is crowding the Majestic. 

At the Manhattan “The Earl of 
Pawtucket” continues to play to large 
audiences. 

“There and Back” is playing to 
good business at the Princess. 

Dave Warfield in “The Auctioneer” 
at the Victoria has more than renewed 
his former success. 

Cecil Spooner in “My Lady Peggy 
Goes to Town” continues at Daly’s. 

“Miss Simplicity” is playing to good 
business at the Academy of Music. 

At Wallack’s “The Sultan of Sulu” 
continues its most successful run. 

Ezra Kendall in “The Vinegar 
Buyer” is playing to well pleased au- 
diences. 





—Columbia, Pa., has a first-class 
cigar store, which is being properly 
conducted by Benjamin Bair, at 367 
Locust St. 

—In connection with his cigar 
store, Gus. H. Meyers, 109 West 
Greenup Ave., Ashland, Ky., has a 
new addition in the shape of a very 
handsome porcelain humidor of large 
capacity. 

—Alexander Bolton, formerly pro- 
prietor of the Sanatel Tobacco Co., 
has opened a very attractive cigar 
store on Market St., Wheeling, W. 
Va., and under his able hand it will 
doubtless flourish. 


F 
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4 
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Always be sure to make the show 
window a “cash drawer’—which can 
be accomplished in very short order 
by following the valuable suggestions 
laid down in this Magazine. 


“Don’t wait for something to turn 
up,” but conduct your business in a 
thorough and systematic manner, and 
remember that “economy is the road 
to wealth,” and your individual effort 
will “turn something up” and accom- 
plish good results every day of the 
year. 

© 

The cigar store should be fully in 
keeping with the window display ; and 
both of them as neat and clean as a 
new dollar. Thus working in har- 
mony they will draw many “new” 
dollars into the till to swell the cigar- 
man’s bank account. 


The show-window reaches out into 
the street and brings in customers— 
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Gummed Labels reach out into the 
entire city and country. This is the 
effective sort of advertising that will 
eventually make any business success- 
ful— judicious advertising always 
pays, and the tobacconist who does 
not believe in advertising should draw 
his shades, remove his sign and the 
word cigars from his window and 
split up the cigar Indian for kindling 
wood. 


) 

Really, is there a non-believer in 
advertising in these United States? 
We should like to hear from him— 
there cannot be more than one—and it 
is a certainty that he would not make 
a success in the a business. 


Once a subscriber, always a sub- 
scriber, which refers pertinently to 
our subscribers. They subscribe and 
pay for the Magazine, because they’ 
want it, and because that is the only 
way they can get it. It always proves 
the best investment of $1 the cigar- 
man puts into his business. You can 
prove it for one ae 


Provided THE SMoKER’s MAGAZINE 
meets with your approval, tell the 
other fellow. If not, send in your 
kick, if you think you are entitled to 
one, and we shall be pleased to adjust 
the matter to me entire satisfaction. 


Why does a man smoke? Because 
—a woman’s reason—up to the pres- 
ents seems to be the one explanation 
or answer given. Why do you smoke? 
Why does your brother and father 
smoke? Why does any man smoke? 
There must be a reason, and that a 
good one, else there would not be so 
many elaborately fitted out “smoke 
shops” throughout the world. Please 
let us know why Jou smoke. 


How true is the assertion, which 
nearly all of us have heard, to the ef- 
fect, that the principal pleasure de- 
rived from smoking is in the mere fas- 
cination held in seeing the whiffs of 
smoke? It is also said that blind men 




















do not smoke. Do you know one who 
is a smoker? 
© 

“Head, I win,” is the war cry of 
success. The business man’s head 
which is clearer and sharper than that 
of his neighbor is the one who wins— 
the other fellow finds himself at the 
“tail” end of the line. 


© 


Look after all customers and supply 
their wants in a careful manner and if 
possible secure one new customer 
every day, and this steady increase 
will permit of the proprietor wearing 
diamonds as big as a walnut, if his 
desires run in that direction. 


® 


It is well for the man who com- 
plains of being overworked to take 
‘into consideration the time he wastes 
—in some cases it is merely minutes 
every day, while in others it is hours. 
A man must have recreation, we hear 
some one say—yes; recreation regu- 
larly after work. 


© 


The proper use of Gummed Labels 
will effectively advertise and increase 
the trade of the average cigar and to- 
bacco concern. A cigarman was 
heard to remark recently: “They’re 
no good—I have a lot of them I never 
used.” That explains why “they 
were no good,” because he had “never 
used” them. A $500 shot-gun is no 
good, unless used to bag game, the 
purpose for which it is intended. 


AO) 


The tobacconist who refuses to take 
advantage of every practical method 
of increasing his trade is neglecting 
his business, and practically going into 
involuntary bankruptcy. We know of 
one Gummed Label that brought over 
$75 in cash business to one of our 
subscribers, and he now buys labels in 
lots of 10,000 and 20,000, simply be- 
cause it pays him. He says it is the 


best advertising he has ever used. A 
word to the wise is sufficient. 
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Queries Answered Department. 


WawVERIES will be answered in 
QO this department for our readers 

whether they are subscribers to 
the Magazine or not, and we desire 
every one to bear in mind that this 
service is entirely free of charge. 
Make as liberal use of this privilege 
as may be desired and all communica- 
tions will have prompt attention, and 
answers will be forwarded by mail 
when stamp or postal card is enclosed 
for that purpose. 

A. B. and P. A. G.—yYou are re- 
ferred to answer to C. A. T. in the 
April issue. 

M. J. L.—The goods mentioned 
may be obtained from the Metropoli- 
tan Tobacco Co., 134-136 Grand St., 
or their Harlem branch, 315 W. 125th 
St., near 8th Ave., New York. 


P. Bros.—Write the R. & W. Jenk- 
inson Co., Pittsburg, Pa. The brand 
mentioned is one of their manufacture. 


P. S. Co.—yYou are informed that 
A. Novotny, 1444 Broadway, New 
York, handles the cigarette papers, 
and also Italian stogies mentioned by 
you. Mr. Novotny will be pleased to 
fill your orders promptly. 


V. & Co—lIn response to your 
query a list of manufacturers of Union 
made cigars has been mailed you. (2) 
The names on the list marked with a 
star (*) are manufacturers of clear: 
Havana goods only. 

W. K.—Robb & Robb, manufactur- 
ers of cigar figures, formerly located 
on Center St., are now doing business 
at 303 W. 2oth St., New York. (2) 
The metal cigar figures are said to be 
more substantial—they are also more 
expensive. ; 

H. E. O.—We are pleased to in- 
form you that cigar factory No. 199, 
Collection District of Florida, is op- 
erated by Manuel Alvarez, of Jack- 
sonville, Florida. (2) Cigar factory 
No. 46, Collection District of Florida, 
is operated by Garcia, Vega & Car- 
caba, of St. Augustine, Florida—their 
New York address is 341 E. 59th St. 
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S. M. D.—Occasionally tobacco is 
flavored by being moistened with Ja- 
maica rum, port wine, or brandy, as 
may be preferred. Jamaica rum and 
Tonka beans are sometimes placed in 
a saucer or other proper receptacle 
and located in the cigar case or hu- 
midor. Some tobacconists prefer 
peach brandy and have one case of ci- 
gars so treated for certain of their 
customers. 

G. L. R—lIn response to your 
query you are informed that the L. 
k. Moss Co., of Lancaster, Pa., op- 
erates cigar factory No. 3492, gth Dis- 
trict of Pennsylvania. 

J. & W.—Replying to your recent 
query you are advised that cigar fac- 
tory No. 108, 3d District of New 
York, is operated by Fanny Wieder, 
306 E. 26th St., New York. 





The Makers of Smokes. 
IF ATIMA, the high-grade Turk- 


ish cigarette manufactured by 

the Cameron & Cameron Co., 
Richmond, Va., continues to show a 
steady increase in sales, which seems 
to practically demonstrate the popu- 
larity of the brand. M. Falk, the well 
and favorably known representative of 
this house, recently made a most suc- 
cessful trip through his eastern terri- 
tory, and Albert Falk is now on a trip 
of several weeks duration to the Pa- 
cific Coast. 

—E. S. Garland, the Metropolitan 
representative of the Theobald & Op- 
penheimer Co., now has his offices in 
the firm’s new factory at g9th St. and 
2d Ave., New York. Their new 
brand, Little Brindle cigarros, seems 
to be catching on in fine shape. 

—A steady increase in output, both 
in the New York and Tampa fac- 
tories, is the showing of M. Stachel- 
berg & Co. and the indications point 
to a most favorable year’s business. 
E. J. Stachelberg’s trip to Havana last 
month was productive of good results, 


at which time he secured a large quan- ° 


tity of excellent tobacco. Ludwig 
Lasker continues to give a good ac- 


count of himself and most satisfactory 


orders are being received from his ter-, 


ritory. Isidor Lederer will in the fu- 
ture look aiter the interests of the 
house of Stachelberg in the Middle 
West, with headquarters in the Great 
Northern Building, Chicago. 


—M. H. Lazarus & Co., although a 
comparative young concern in the 
manufacture of clear Havana cigars, 
located at 820 Calhoun St., Fort 
Wayne, Ind., is making an excellent 
record and orders for Las Reimtas, a 
clear Havana brand in many sizes, and 
Mad Anthony, a ten-cent domestic, 
are duplicating quite rapidly. 

—Heavy shipments continue to be 
the daily order of things with Bustillo 
Bros. & Diaz, and matters are moving 
along busily at the factory in Tampa, 
and also at New York headquarters, 
58 Warren St. Jose M. Diaz is “the 
man behind the cigars” of this repre- 
sentative concern and his effective 
hustling methods account for the suc- 
cessful selling of Henry the Fourth 
and their other popular brands of clear 
Havana cigars—Mr. Diaz aims for the 
large orders, and has proven himself 
a most expert marksman. Arthur 
Meyers, who is favorably known to 
the Pacific Coast trade, will in the fu- 
ture represent Bustillo Bros. & Diaz 
in that territory and an increase~in 
sales in that part of the country may 
therefore be looked for very soon. 

—Business with the firm of E. M. 
Schwarz & Co., New York, is reported 
as being in a most flourishing condi- 
tion, and the demand for their various 
brands is more than. holding its own. 
April was a most prosperous month 
with the house and this month is ex- 
pected to surpass the record of a year 
ago. 

—‘At the Sign of the Bull Dog” 
the Roycrofters are keeping matters 
moving along to a lively tune, and or- 
ders for Baron DeKalb, Henry Irv- 
ing, Bull Dog, Ellen Terry and the 
other brands of clear Havana cigars 
of John W. Merriam & Co. are com- 
ing along in a manner highly satisfac- 
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MI FAVORITA 


CLEAR HAVANA CIGARS. 








MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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SAVRMAN’S 


q The May Belle. 


New Era Pipe 


Is easy to clean, gives a cool, dry, healthfu' 
smoke without nicotine. No old pipe odor or 
taste. The nicotine removed by expansion, 
collected and retained in the absorbent, cannot 
reach the mouth to injure the health. 

Made of Briar, Price $1.00 by mail. With 
fine amber mouth piece, $2.50. Heavy Ster- 

ing silver mounting, 83.50. 

Money buck tf not satisfactory. 

Dealers write for prices. Booklet Free. 

Reference: Mon't Trust Co. 














NEW ERA PIPE CO., 


Dept. 1 NORRISTOWN, PA. 








are the best on the market to-day. 
Made in Pittsburg. the home of 
the stogie. Contains long filler, 
best selected tobacco—hand made, 
three colors — light, dark and 
medium A golden opportunity 
ee to build up a good 
rade. 


sEND-———— 


$t FOR SAMPLE BOX. 


W. I. MAYER & CO.. Makers, 
606 Liberty St., ~ Pittsburg, Pa. 


S\N 





tory—the goodly sizes of the orders 
beig most gratifying. 1. Van Baalen 
is covering the Nortawestern territory 
and sending in orders that run into 
good hgures. “lhe House that Jack 
Built, at 135, 137 and 139 Maiden 
Lane, New Xork, is im a most sub- 


| stantial condition, and is making his- 


tory every day. 

—A meeting of the Clear Havana 
Cigar Manufacturers’ Association of 
the United States was held at the As- 


| tor House, New York, the early part 





of this month, at which time there was 
much discussion as to the best plan tor 
properly designating the goods of the 
various members of the association. 
A nail tag or strip stamp will proba- 
bly be adopted at some future meet- 
ing—it is proposed that the design be 
copyrighted or otherwise fully pro- 
tected, which is to be owned by the as- 
sociation and sold to members in such 
quantities as may be required from 
time to time. 

—Recent reports from Julius 
Hirsch, of the Ferdinand Hirsch Co., 
New York and Key West, who is on 
the Pacific Coast, show a -splendid 
trade in their El Telegrafo brand in 
all of the high-class clubs in San Fran- 
cisco and also on the railroads and 
steamship lines. The firm’s business 
is well up to the front and fully in 
keeping with the excellent showing of 
the early part of this year, which is 
brought about by the “downright 
merit of the goods,” as Mr. Hirsch 
puts it. 

—The Khedival Co. seems to be 
meeting with considerable success in 
the introduction of its Duke of York 
brand of cigarettes in the Gotham ter- 
ritory, and the goods are said to be 
duplicating steadily along the entire 
line. 

—The April output of the Ruy Lo- 
pez Co.’s cigar factory at 20 Fulton 
St., New York, established another 
record with this enterprising concern 
and the present indications are that 
the present month will not be far be- 
hind when the figures are available. 
The Ruy Lopez brands of clear Ha- 
vana smokes seem to satisfy a popu- 
lar taste. 

—The bird of prosperity has 
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A Cigar Lighter. 


J. EDWARD COWLES, Mgr. Cigar Dept. 
DDOQDDODOOQOODOOQODODOODOQOOQOODOOQOOS 
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smokers go blocks out of their way to the store that keeps the best ‘ive-cent cigar. 
dont keep a cigar that will make your store popular? Why not sell acigar that is pushed and 
advertised for you—a cigar that sells all the time—that keeps old friends and makes new ones? 


AUSTIN, NICHOLS & CO. 
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DOOQOOOOONE 
©) 


SWEET VIOLET CIGARS 


Are GOOD Cigars 


The kind that makes a man risk 
burning his lips to get the last whiff 





THEY ARE THE “ COME AGAIN” SORT; TRY 
ONE AND YOU WILL BUY MORE 


MAN can smoke oneewith his head in the 
A air. He can give one to a friend or sell 
one to a customer and not lese either of 
them. It has been a strictly popular brand 
for the past fourteen years, and that’s a long 
time. It will prove a revelation to those who 
have heretofore smoked the ordinary five-cent 
cigar. 

When a dealer sells a ** Sweet Violet ” 
he makes a friend for his store, and friends are 
money in the cigar business. You know that 
Then why 


New York. 








principle of moiste’ 

and poisonous, that 
Nos. 1 and 2 represent show case moisteners 

No, 1 shows ical Neg ery 

No. 3 for Tobacco pails. No. 4, Pa 

pan wrongly placed 

st.) room, and all 


of ¢ 
case and size 
O. R. BICE & CO., 103 East 








The above devices Nos. 1,2,8, 4and5, under O. 


cigars and tobacco; water absorbed in 
which no smoker should suck and inhale. 


for cigar jobbers and man 
ns 44x12x20 to slide in rear of silent salesman case in place of worihless 
with perforated side up; also size 

sizes for sto! hests. No. 5, No gentleman’s room is complete without it—no 
can be kept outside of a closed case without it. Give usthe number of shelves in wall 
of show case, and we will ship on 10 days approval. 


R. Rice’s Paten 

cigars ene tobacco perforated side down, the absorbent in them 
ert iu it the cleaner it becomes. Common sense teaches that moisture's heavier than air and falls 
and that being a fact dealers with pans underneath their goods only expore their ixnorance of the first 


are all adjusted 
the longer « ater 


Jan. 26, 1 
mineral oa 
Sponge, cotton Or felt becomes slimy 


(for every 3 feet) to hang above the retail stock. 
ufact 


urers; very low price in quantities. 
x7x17 foreach wall case shelf; » x1&x40 for 


14th Street, NEW YORK, 











BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuanle time by using a Tyre- 
writer You will not be without 
one after once using. We fur 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to ith full 
guarantce. New machines at 
feduced prices. Will send ma- 
chine subject tutrial. Standard 
machines rented at $3 monthly. 
Wealsoexchange and buy for cash, Desks, Cabinets 
snd Supplies at reduced prices. Send postal for illus 
rated list of ali standard machines. 


Consolidated Typewriter Exchange, 


243 Broadway, New York City. 
Telephone, 5389 Cortlandt. 








JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 
TELEPHONE 1853 JOHN. 





You Can Easily 


PLAY PIANO 
Without Study. 
See Advt. on Page 169. 





Please mention Tue Smoxsr’ 


s Macazine to advertisers. 
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“STEVENS-DURYEA 
Gasolené Automobile 


/s acknowledged the BEST of its class. 


It is equipped with a 7-horse power two cyl- 
inder motor of the approved ‘type. Has 3 
speeds and reverse and 

STARTS FROM THE SEAT—Is NOISE- 
LESS and runs without vibration. 


Is speedy and a great hill climber. 


PRICE AT FACTORY $1200.00 


J. Stevens Arms & Tool Gompany 
No. 530 Maia Strect, Chicopee Fatis, Mass. 
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<j FROM UEKENEZ, | 


192 FRONT STREET, 
NEW YORK. 


Importer oF ms 


Puerto Rican 
Cigars au... 
Leaf Cobacco 


LEADING BRANDS 
La Flor de Juncos, Rosa de Juncos, 
Buen Gusto, Fumador de Juncos, 
La Preferida, Sunchita, Flor 
de Utuado and Fin de 


Siglo. 
WODDOOOOGDODOOOODODOHODOOGDOHDOHE 
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perched on the banner of S. & F. 
Fleitas, Key West, and they are work- 
ing about all the hands they can ac- 
commodate in their factory. Francis- 
co Fleitas is making a good showing, 
on the road in the interests of the 
house, and booking many good orders 
along the line. 

—Goods of “The Better Sort,” man- 
ufactured by the Onarga Sigaret Co., 
141 Maiden Lane, New York, are 
ready for shipment to the trade, and 
shipments are going out in goodly vol- 
ume every day. Rivoli and Bejak are 


| two of the brands of high-grade Turk- 
| ish sigarets of the Onarga Co., which 
| are made from pure, mild Turkish to- 


bacco, by expert workmen, and under 
scientific sanitary conditions; and re- 
tail at 15 and 20 cents respectively. 
The packings are artistic and attrac- 


| tive and tasty and can but meet with 


the full approval of distributors and 
consumers of the highest class of 
goods. These goods are being handled 
by the Waldorf-Astoria Segar Co. in 
New York, and also by many of the 
leading and most prominent cigarmen 
of the country, and it is a foregone 
conclusion that Messrs. . Merriam, 
Rothschild and Levyn will have them 
in practically every high-class cigar 
retailing establishment in a compara- 


| tively short time. 


Mayer’s celebrated 604 Panetela 
stogies, made in Pittsburg, Pa., are 
filling a long felt want. They are 
made of carefully selected tobacco 
cured and aged, all stems having been 
removed. The factory is one of the 
brightest and cleanest in the world. 
No dust or dirt is ever permitted to 
enter a panetela. “FEverv one is in- 





| spected before it is boxed, and if not 


perfect is rejected. You should try 


| them. 





Miscellaneous Musings. 


Agriculture at Washington re- 
cently made the announcement 


Ot of the Department of 


| that the samples of soil of several of 


the southern states have been analyzed 
and found to be similar in every re- 


| spect to the soil of the island of Cuba: 


| 


The best of this soil was found in 
Texas, Alabama and South Carolina, 
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CLEAR HAVANA CIGARS, 
Conese, Mat Renta gg Noreen 9 New York. 








KRUMS CIGARS 


EALERS who are interested in strictly Union Made 
Cigars are invited to write us for an explanatory 
price list. We want to hear from some critical dealers 
who are able to judge our prices and quality of cigars 
as compared with others. Write today, for tomorrow 
may never come. and address all letters to 
Ww. E. KRUM & CO., rateshamnaoand Pa. 


— SIDE LINE — 


WE HAVE A GOOD “SIDE LINE” FOR A 
GOOD CIGAR AND TOBACCO SALESMAN. 
“EASY MONEY” IF HE KNOWS THE 
TRADE. WRITE FOR PARTICULARS 
AND STATE TERRITORY AND REFER- 
ENCES. THE SMOKER’S MAGAZINE, 
NEW YORK. 


— EASY MONEY — 





If you are looking for a first 

—, ae of cheap cigars— 

in price only—it will 

pay you to write and get a P prices. For cheapness 


and good quality ou: cigars defy all competition 


Dealers will please make a note 
of that fact, and address 


EZoRnNING c& CO., 
714 N. 8th St. * - - - Readiag, Pa. 
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DON’T BE A DON’T 


Register 
YOUR BRANDS 


A 
GOOD NAME 
FOR A CIGAR IS WORTH 
THOUSANDS OF 
DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the saeco wats valuable it 
becomes, and even though you have used an un- 
registered title for years, it may some day cost 
you considerable to establish your claim of 
ownership. 


Have Your Brands Registered 
For Your Own Good. 
ott have the best and most up-to-date facilities 
Brands, and ieee: Superior 
Garvie in every particular 


Registration with Sealed Certificate, $1.00 
Search, Resulting in Rejection, . . .25 
Cash to accompany all applications. 


The sinoker’s Magazine Co., 
Times Building, New York. 


Red Register 
Bureau. 














and the same soil is believed to also 
exist in Mississippi, Louisiana and 
Florida. 

—In order to supply the world’s de- 
mand for tobacco it is estimated that 
1,000,000,000 acres of land are de- 
voted to the cultivation of the weed. 

—Mexicans, as a_ general rule, 
smoke but do not chew. However, 
the first chewing tobacco factory is to 
be opened by Carlos Huber, of Mexico 
City, Mex., in the near future. 

—The business of the Finzer Bros. 
Tobacco Co., Louisville, Ky., is to be 
wound up and the machinery and 
stock, amounting to about $20,000, 
will be sold—the real estate is not to 
be sold. 

—Nearly 1,500 slot machines have 
been seized by the police and the Law 
and Order Society in Philadelphia 
this month, in several cases three and 
four machines being found in one ci- 
gar store. Some believe that putting 
these machines out of business will 
help the legitimate cigar trade. 

—The American Cigar Co. is to 
have a new factory in Greenville, 
Miss., which is now in course of con- 
struction. The Greenville Improve- 
ment Co. is to turn over the factory to 
the cigar company, free of rent for a 
term of years in consideration of a 
plant being established there. 


—The distributing depot of the Re- 
tail Cigar and Tobacco Dealers’ Asso- 
ciation of New York, at 705-707 Third 
Ave., is expected to be open for busi- 
ness the early part of this month. J. 
C. Rue, who has had over 30 years’ 
experience in the cigar and tobacco 
jobbing trade, will be in charge. The 
association is making steady progress - 
along right lines; stock certificates are 
to be issued shortly, and nearly to,- 
000,000 certificates for the coupon 
system are now being printed and will 
be distributed speedily. 


—Spain is a country of universal 
smoke—her people smoke incessantly, 
at all hours and in all places and 
under all conditions; in railroad cars, 
street cars, theatres, restaurants, ho- 
tels and cafes; and many of the 
women smoke on the street. 

—The fifth annual convention of 
the National Cigar Leaf Tobacco As- 
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In a Few Minutes 


A FACT that is easily demonstrated by following the simple instructions 
printed under the Diagram of Piano Keyboard, which appears below. 


HE WHO READS MAY PLAY the Piano or Organ, as a technical knowledge 
of music is made unnecessary by the use of our New and Easy Method of Simple Instruc- 
tion, which enables any one who can read to Play ‘‘By Sight” or ‘‘By Ear” without long, 
tedious and expensive study. 

THIS EASY METHOD consists of 24 Piano Accompaniments of 72 Full Chords. 
Three Complete Chords for every key, both Major and Minor—which are fully illustrated 
and explained by Diagram of the Piano Keyboard, Notes, Letters, other valuable in- 
struction in Nutshell form, etc., and easily understood, even by a child. 

c ov oda 
pe? cP aP BP 


cf Fe 
DPE oss 


OR, OR 


cf p* 
p’ 





See Play 
HOW It On 


Easy ¢ DIE Flelalpic|p EIF/G|A|B c\ple Your 


R CAREFULLY—With the little — and thumb of LEFT HAND 
S atrike the Octave C to C, designated by the figures 1—1 on above Diagram of and 
Piano Keyboard; then with thumb, middle and little fingers of RIGHT HAND 
strike keys G, C and E. as designated by the figures 2, 3 and 4; and the first 
pone of the Key of C Natural or C Major will be produced. Other Chords 
are just as easy, 


LEARN THREE CHORDS and you can Play accompaniments to Singing, 
playing of Violin, Banjo, Mandolin, other musical instruments, etc., in a manner that 
will astonish and delight you, surprise and entertain your friends and brighten many 
otherwise dull evenings. 


NOT ONE COPY of this Sivaelteek Method, which is now in its Tuirp EpITION, 
has ever been returned on our offer ‘‘Satisfaction Guaranteed or Money Refunded,” be- 
cause everything is exactly as represented—being simple, complete, instructive and assur- 
ing success. 

SPECIAL OFFER : This Method (Fully Protected by Copyright) is neatly 

rinted and bound in Booklet form and sells for 50 cents. To readers of the SMoKER’s 

AGAZINE we will send a copy per pret id mail, upon receipt of 25 cents. You've always 

wanted to Play the Piano—this et will “‘ show you how ” as simple as A, B, C. 
Send stamps or coin and order today. 


THE SPENCER COMPANY, ** ““*Stiw vorx. 


QDOOOQOOODOOOQOOQOQOOQOOOOQOOQOOOOOSDS) 
a 
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TO 
SUBSCRIBERS 
ONLY | 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 


$1.- 
Advertise Your Store. 
Increase your Business. 


SEND CASH 
WITH ORDER. 














A. WISEMAN, | yoo nos 

OEALER 16 them; but 

FINE CIGARS, is. 
711 Easy 7% | pc: § 

Hustletown, N.Y. | This label 

ceremrrsei nom Sgamingal 

- Neatly printed on 4es¢ gummed paper 


in assorted colors, and mailed promptly (in’ 

bout 10 days) in a specially made box tha 
will keep them in perfect shape. Don’t wai 
until you're all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


b2.% For 5000 


Or THE BEST GUMMED LABELS MADE. 


The Smoker's Magazine Co. 


New Brunswick, N. J., and P 
Times Building, New York, 


2c. STAM?S ACCEPTED. 


if 
( 








sociation, held at Atlantic City early 
this month, was a very successful af- 
fair in every way. ‘the various re- 
ports showed that considerable hard 
and conscientious work had been done 
by the association during the past 
year and excellent results accom- 
plished in almost every direction. 
—Matters at Key West are moving 
along in a most satisfactory manner ; 
there are few changes in the various 
factories and nearly all of them seem 
to be doing well and keeping well up 
to their average shipments of cigars. 
—The French Regie contract for 
Virginia tobacco, which this year will 


| amount to about 1,000,000 pounds, 


will be placed about the middle of this 
month. In actual cash this will figure 
in the neighborhood of $70,000. 

—A certain specie of nut, native to 
South and Central America, is said to 
be especially adapted to the manufac- 
ture of pipe bowls; and a factory for 
the manufacture of same is to be es- 
tablished by Wm. McClellan, at Wat- 
erbury, Conn., which State, it will be 
remembered, is the home of the 
“wooden nutmeg.” 

—Last month the sale of a hogs- 
head of tobacco that was packed 28 
years ago broke the record for the 
Louisville market—or for that matter, 
any other tobacco market. The to- 
bacco, which weighed about 1250 lbs., 
in spite of its great age was sound 
and sweet—it was of the dark variety 
known as “one sucker,” and techni- 
cally classed as “smoker.” It was 
packed in 1875 by Joe Dannenhold and 
originally sold for $12. It was pro- 
nounced well worth the price of $6 . 
per cwt. which it brought, and its per- 
fect condition shows that Kentucky 
tobacco will keep indefinitely if put up 
in good shape. 

—Egyptian cigarettes appear to be 
the favorite cigarette of the German 
people who take to the paper wrapped 
smokes, but of late several English 
brands of cigarettes, manufactured 
chiefly of Turkish tobacco, have be- 
come popular and were to be found in 
almost every German cigar retailing 
establishment. It is said that the Eng- 
lish brands of cigarettes are in no way 
superior to the German make, to 
which they are very similar. 
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YOUR STATIONERY prays An importrani PARI 
IN THE SUCCESS or YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AY THE SIMPLE COST OF PRESS WORK 
NOEXPENSE FOR THE ENGRAVING 


WT EGE BECK ENC-RAWYVIN GG CoO 


) TICULARS : i pita 
ARTICULA ee Wy ee Oe ae Se oo ee. Gee = 













BUSINESS CARDS 


TO MaTCH 


STATIONERY. 


MIZE, 43 X 23g. 
TVORY SURFACE. 




















Bee deeded nerd ede stored fester 


PLEASE DETACH, FILL OUT AND SEND IN. 





Ce ee ee ee dd 





Date 





The Smoker’s Magazine Co., 
New Brunswick, N. J., and Times Building, New York. 
Please enter the undersigned as a subscriber to THE SMOKER’S 


MAGAZINE, to start with _issue, and enclosed find 
Ore Dollar for one year, 





Name, 





Address, 





02 nt tt i ti pL ee eee eee eee eee 2 te 8 8 8 
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B. SHARP, 


HIGH-GRADE 


—_ Cal. 


OX 1 I-28 INCHES, 











YOUR NAME ON 


Cig arss 1000 fises FREE 


With a Year’s Subscription to 


The Smoker’s Magazine’. 





JUST Y. D. WAKE, 
HOW & | ronan 
LOOK Priceville, Ok. i 





The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers, 


FINE CIGARS) Thousands of the most successful retailers 


the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem, Those who are not subscrib- 








ers we ask to examine the magazine and note 





Showing the exact size of Gummoed Labels, what the trade says of it. 
1000 of which are given with each su ption sd ca 
at $1.00 per year. intl site eke We solicit the subscription of every 
ese little usiness-pus i 5 ; 
a thousand ways—stick ’em on boxes of cigars, intelligent clgarman 1 the land, 
cighssties, notches, guctingse Ot May we not have yours? 
obacco, etc., keeping your name ’ 
before the smoking Fg adver A. PUSHER’S Read What Others Say. 


re oe tote eee [CIGAR STORE| 2 set peticatio ete 


the best gummed paper, so they 
will not stick together, break or SMOKE 
curl. They are plainer, handier, 
cleaner and more showy than a 





L. W. COON, NEW YORK. 


EVERYTHING A “My customers find it interesting 


R WANTS. |and prefer it to any other trade 





Smokeupolis, - - P.Q. | fer,” M. GROSSMAN, NEW YoRK. 


“Jt is always full of valuable and 





rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size orcolor 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days, 


Quantity and Quality at Lowest Prices. 
A Year's 7 000 Gummed Labels, $1.00 
ton fo Te 300 “ * 2.00 

Smoker's 6 00 ** “ ~—- 3.00 


a 10,000 “* * 4.00 


SEND CASP W:TH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day 


THE SMOKER'S MAGAZINE CO. 


New Benncatek, N. J. 
an 
Times Building, New York. 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM> 
PARES In NEW YORK. 
~\ SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE, 


timely suggestions and I prise it 
very highly,” C. M. HARDEN, LYNN, MASS, 
“Jt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL, 
“I highly recommend it to the retailers,” L. ROS- 
ENBAUM, NEW YORK. 
“We got stuck on it and consider it a bargain,” 





H.C. WILD & 
co. KANSAS 
* I HUSTLE, “| °°, xa 
CIGA RS“ “Your valua- 
ble suggestions 


AND 4 

on window 

TO BACCO y| dressing doub- 
Blissvill e, Me. led our sales 


last week,” 
PETERSON 
“The bestinvestment lever made,” BROS., BUF- 
LOUIS SMIES, CRIPPLECREEK,COL. FALO, N. Y. 
“No cigar store com- 


plete without tt, ANDY SMART’S 


tdeas enough in 
fo last 
monto.rsow. SMOKE Shop, 
LER, NEW YORK. 17 Prosperity Ave. 
) 


es from all classes of} DOLLARSTOWN, U. S. 
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THE SMOKER’S MAGAZINE 


GN MARKER 


(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 

















ee 


H\S\7\8\9\ O172\1\ c\G\GA IN And) ror) 





The exact size is 3x8x1\ inches. Weight nearly 10 oz. 


THE SIGN MARKER is practical in every way, and being made of the best material will 
last a lifetime, The above engraving shows the set of FIFTY 4-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc. saving time and 
moneys and Pia or for itself almost every 

8 


wards heed “ no Seeee be while this ot } 

costs practically nothing, being sent pre I , Y : 

with a year's subscription to THE SMOKER’ S R & g 2 

MAGAZINE ~~ 

of the magazine, which will be found interesting ! 66 99 

and of great value to every man who er} O O D & 

handles or smokes cigars, THE SIGN MARKER 4 

for one year at $r.25, and one will be sent pre- 

paid upcn receipt of subscription. Guaranteed — .— qe <q ge ge ge ge ge ee ee 

than 2 mi . and then ph ed. It show ? 

MO FISK! Seal clas Tho many eodatd bad cutchy ¢ ohtaatens are nae 


time it is use ets selling at $3.00 and up-c ct > 
at $1.25. This unheard of offer % 
is made simply to increase the circulation 
is not sold nor sent C.O.D.—it is FREE, and i 
there is but one way to his i and that is to ¢ 
subrer'be to THE SMOKER’S MAGAZINE j 10 CIGAR. y 
tl ted i particular 
money retuntind without quest! on. vou alin The above neat sign was printed with one of our Sign Markers in less 
e Please _linited, and the work cannot be excelled by a sign writer orprinter. 
send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for«ne year will be entered 
and a sign marker sent you promptly. Make loca! checks for $1.3 


—they cost us roc. for collection. Stamps or money in unregistere 
letters at sender’s risk. This offer is open to old subscribers as 
, + well as new-—send in your orderand have your subscription ex- 


tended one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at omce. Don't delay—send your order to-day—NOW Is THE TIME 


The Smoker’s Magazine Co., 


New Brunswick, N. J., and Times Building, New York. 


AGENTS WANTED. = ° “Sisprest'Gompantes in New York City. 
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PRICES OF HAVANA CIGARS. 


--- prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 





































BALVANA CIGARS. Cabanas y Carvajal. La Diligencia. Regalia Tie.o+> » Bae. age 
—— . Belmonts .....-. 1-10..$190 Srguetee ST Tigers Sof Regalia Perf cccstaoes t 
Adelina Patti. adder 38 a cesses age’ 137 pane ve epee 184 
d 9 00ccscccc eRe QESE «+esI-40.. 178 Maguifi eS wee a 85 Reina Maria "Vie. s. aoe = 
aa Esp.1-10.. 108 Magnifcos oes TGOee 4 eee ye oe 
c os Stadio ..... 3-90... 296 isetit De & o08-S0-- 4 ~- ee | 
Sia. .cesccqocstitne SOE EENOEMD 0 0s00s I-10.. 107 etre beats oot 143 
Heraldos ....++++3°40.+ 375 Perfectos ........ 1-40.. 195 Eden. 
mvencibles ......%-40.. 23 +3eI-g0.. 182 Pe. High Life. 
Panctelas ....+...I-10.. 108 Petit Ducs....... 1-20.. 133 vedetede tt. 20 
Perfectos «..++++I-40-- 190 Finos..1-20.. 120 Claveles ....... 1 .1-40.- 162 ooeeeeeEG0e $22 
Prima Donna.....1-40.. 160 sevevetGs. Sap Fina Esp.1-20.. 89 o1-40.. 
1 Alouette. La Carolina. St kent) oo a3 
esasenseeeet"40+-$190 Concha Fin. Esp.1-20..$113 Ex....1-40.. 164 zoe? <= 
Espls...-1-40.. 200 Fiegantes .......1-10.. 133 gebae eta ote areves 
s+eeeeeK*20.. 80 Favoritas Ex.....1-20.. 102 +0340... 238 Intimidad. 
++I-40-+ 295 Invincibles ......1-40.. 04550 08eeis goceose 30s $203 
eeeeet40.+ 335 Perfectos .......1°40.. 195 121 
+1-40.+ 239 Puyritanos Finos..1-20.. 125 327 
+40. $38 Regalia Perfectos.1-40.. 140 10 
++I-40-- 193 Reina Esp........-1-10.. 90 1 
wen 130 > SPOrts ...eeeeeesEGO.- TIT tt = $43 
omuvee Espanola. eeccecesEB0ne 
seereoss Se ae La Comercial. Alvas ...-s+++1+-1740-$298 stacsigeunet anes: Oe 
* Bs. . 80 e Ben Ali..... eeeeete20..$190 Aromaticos ......1-40.. 121 exvenkeue.’* 
Bap. Ex.1-20 145 Bouquets Sub. ...1-40.. 160 Celestiales.....-.1-40-+ 360 peenarenee:s: Ai 
Africana. Comerciales Ex...1-40.. 228 Conchas Dreesed 20.. 105 Waldorf1-40.. 189 
igo. $84 Gonchas Sublimes.1-20.. 104 LOTIOS ++. 2... 1-40... 103 mie oh #4 
seeeeee “* Creme de Creme..1-40.. 295 Paimitas “Coil). via-20.. 142 Perlas ..... 2 Aebip mh 
éscccs8OO.e GF * anetelas .1-20.. 110 Finos..1-20.. 128 
100... 23 Diamantes ....-.1*20.. 137 Pi . Fir Fu 1-20.. 144 
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we Nee» gl an Perfectos Ex fina.1-40.. 197 BES 45 Oro 6 ~ epee 200 
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° eo Regalia Chiquita. .1-20.. echas de Uro...1-40.. a Imp.....1°40.. 250 
seeee «I-20... 1 Regalia Selectas..1-40.. 138 ee ona Extra. +140. = waceesE*20.. 209 
American Jockey Club. Za Corens. Princesas pererees eae 104 oe ee of 
s20eeee%°40- $203 Anotiog .........1-20-. $95 Huriancs Finas..1-a0.. 135 seseeesT4Oee 290 
Bap. 2a.» 308 Bouquets obeosas 1-40... = Bagelle Kap Ex...3-20.. 100 seeeeeTGO.e 150 
s-seeet20-+ UPS Celestiales Astoriat-40.. 165 Manuel Garcia. seeeeeE-1Oee E25 
htt a Concha Fina Esp.1-20.. 125 Apollos ......... 1-20.. $97 seseeeT-TOse 105 
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Fin @” Siecle. a. 420 1-20.. 113 Eapiitale phoeoKiay s 4 
High Life....... 11-20.. 185 ++++I-20.. 93 Puritanos .......1-20.. 120 
Ta eng seeeee 1-40-+ 313 ee BUD > » res Perfectos .......I-40.. 190 
vhbes 1-40.. 1 UR 
Regalia Chiquita. .1 > ° id oeI-20.. 195 India Outbase, $r 
Union Club...... -40.. 290 Invencibles "...... T-40-. 287 aren coopera San 
+-I-T0.. 130 
Flor Cubana. "1-10.. 98 Petit Ducs.......1-40.. 
Aristocratica. Bouquets Sebb....1-40. Graz seeeeees 1-40.- 206 Por ee a $18 
Apollo ....+.--.++1-20..$108 Perfectos ..... +1-40.6 17 3-90.. 1393 eae. bbe. & 4 
Cabinets (in foil). cone 253 Petit Bouquets...1-40.. 110 1-20.. 119 f Seec aay . 
Esquisitos .......1-20.. 132 Regalia Chica....1-20.. 113 eng po cre A ‘Stee ae t4 
Invincibles .....-1-40-- 235 Regalia Esp...... 1-20.. 150 OMe o 353 ESC seecces an60.: D4 
Mimervas ........1-40.. 120 Reina Victoria....1-10.. 140 Sub.1-20.. 153 epone Snes cae 
R re .cRiiins SMR) |. aie deh ery nnn) <oceeene®s 1-20... 105 ++1-40.. ¥ 
Regalis id soccccethQO.s O88 Flor de Cuba. Perf....1-40.. 193 ple sh! fe 
Finos...... 1-40.. #310 Wéesy Clays ©." ger mee w she 
Bock & Co. . Lord Beaconsfield. 
«+0120. $191 369 Agulies de Guil.. ‘tas. 826s Bochelors +s 000%-20. .$120 
ts ada 76s “ +4 Bouquets ........ 1-40.. 179 pe He Bh ae th p+} 
ooo a-20.. 147 . 193 seman Royal. . ae tad Excelsior ........1+20.. 125 
1-40.. 157 a Concha Esp......1-20.. 118 __L@ Rosa de Santiago, 
crap. as ; 188 Concha Select "ta0:. 34 Bowguee, Extcas sigo.. 30g 
- Londres fino “Esp.1- -10.. 13 oy ete > Ap. 208 
400 aes Py ie Fore 1-20.. 17) ssceveeEGOee 344 
155 Matinees I-10... 144 oeeE-20.. 122 
oe+T*20.. 247 seceeeT*20.. I 
He Nancy Hanks.....1-20.. 255 Delicias ....... «+I10.. tes 
210 Napoleones 1-40.. 370 Deliciosos ...... +3-40.. 275 
175 ot geceteh: Yn we Sep 209. - S 
27° Para ia Nobleza,.1-20. 203 Bx: ciegoss gs 
iie.. 12, Flor de Benito Suarez. Perfectos ....... 1-40.. 195 veeeeEEOee 108 
“- .* f seeeT*BO0.. 274 eccccce3*B0ce SBS 
Ex..1-20.. 153 Panetelas ........1-10.. $93 tanos Finos..1-20.. 123 Esp...1-20.. 147 
++et*t0.. 102 Regalia Esp......%-20.. 150 Regalia de Paris..1-40.. 133 Vokes duties 
/ 
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Bouquet: 
Brevas ( 
Camelias 
Concha 
Concha 
Casinos 
Deliciosce 
Elegante 
Invencib 


iliputat 
Magnoli: 
Perfecto 
Perfecto 
Petit Bec 
Petit Di 
Predilec 
Puritanc 
Regalia 
Rothsch 
Varietie: 
Washing 
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Londres 
Perfecto 
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Delitiosos 
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Villas 7 Villar. 
eecveeee Ihe $215 
eevgccsSMOoe 8 
Rothschilds 1-10.. 288 
+I20.. 175 
oeE*40-0 204 
Knickerbockers ool 10.. 1 A 

Panetelas 






Reina Fina.......1-20. 
Rothschilds ......1-20. 


The Waldorf. 





oogeccceSQOe oF 
(foil). .1-40.. 235 
o01*20.. 105 


Lvenseses oct€Os. 985 
ogencceB@as 367 
2 21°40.. 195 
++1°40.. 200 
oeI°40.. 140 
eccecet Ose 258 
seceeesT*I10.. 100 
Finos,..1-20.. 120 
eoveeeI-20.. 165 


Waldorf-Astoria. 


Washington. 
B ets Finos..1-40..$1 
Edison's Sane: oar es 


+ oeeet*20.. $160 
seeeel*4O.. 244 
oeeI°40.. 210 
seeccesE40.. 199 
York1-40.. = 
coc cle’ 
occ 8°80.0'88 
o00E"40.. 27 
ccccceed40ce 325 
Finos..1-20.. 130 
«eI*EO.. 128 
cccdccccel "S05 392 
cel....1°20.. 160 
(foil) .....1-10.. 134 


eeeeeEGOee 198 


Puritanos Finas..1-20.. 112 


KEY WEST and TAMPA 
CIGARS. 


Mi Favorita. 
The Ferdinand Hirsch Co. 


i, ovr rt - 


Bouquets ........ 
















Tvens , eR 25). r . 85 
Camelias ........ 1-20.. 60 
Concha Boug. Ex.t- a. - 93 
Concha Esp. 1-20.. 75 
Casinos ... 90 
Deliciosos . 110 
Elegantes 56 
nvencibles 1-4 143 
Jockey oO eee I-I0.. 71 
Londres Fino Esp.1-10.. .82 
Liliputanos +s8°20.. §3 
Magnolias oe k°80.. £36 
Perfectos ........1-40.. 128 
Perfectos Finos..1-40.. 109 
Petit Bouquets ...1-40.. 92 
Petit Ducs ...... 1-20.. 82 
Predilectos ...... 1-20.. 156 
Puritanos Finos .1-20.. 78 
Regalia Esp. +1-20.. 10, 
Rothschilds Ex. .1-20.. 8 
Varieties eo sce 820... 298 
Washington ..... 1-40.. 213 
La Rapidez. 

The Ferdinand Hirsch Co. 
Conchas Esp. -1-20.. $35 
Londres, Fino Ex.1-10.. 60 
hand Sin, b.% c- <2 

cidin eens & ee 
Pyritance Finos. | i. Mate 








1 


Lea Ermina. 


The Ferdinand Hirsch Co. 


BOONE disicccese 1-20.. 
Aromaticos ......1-20.. 
ee ee 1-20.. 
Conchas Esp. ....1-20.. 
Concha Fina Esp. 1-20.. 
Puritanos, Ex. ...1-20.. 
Puritanos, Finos: -1-20.. 
Rothschilds. Ex. ‘1-20. > 


La Elegancia. 


Acker, Merrall & Condit Co. 
M. & C. Cab..1-40. $178 


fall NE Se 1-20.. 






Bouquet — ++ +I-40.. 
es bs aie 1-20.. 


see eeeee 1-20.. 
seeeerene I-20.. 
++I-20.. 
++I-20.. 
++I-20.. 

sees 1-20.. 

















La Belle Rosa. 







La Americus and 


Justicia. 


.F. HESS &.C0.,Rochester,MY. |. 


Perfectos Especial 1-20. 
Perfectos ........1-20. 
Puritanos Extra...1-20. 





soccer seek*20e0 
120.6 
eevccceek40ee 


1-20. 
00 0B*40ee 
0 0I*20e6 
ccccccceSBOce 
Sereres & Cre 
eeeeed IOs. 
o0I°40ee 
Ex.1-40.. 
1-0. 
rs oS 
oo 0%*20.. 
eeeed*IO.. 
seeeeeel-40ee 
21-40. 
seccvgccceS OOee 
Bouquets. ..1-40.. 
Levesved See 
weessevess8QOee 
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eT 
oeccceS*SOce 
eeeeeed-0e6 


coccccceSB0ce 

oo ee E*20.6 
cocecccS*S0e0 
eS a 
Pers Se 
+ +1°40.. 
o0eE"4Oee 


nvencibles ...... 1-40.. 
Imperials Especial 1-20. . 


Londres Extra....1-10.. 
Puritanos Finos...1-20.. 
Exquisitos ....... —_ ° 


MENGE 6 kicepece 1-20. 
RegaliasConchasEx1-20. 


Panetelas ... -1+20.. 


Conchas Esp’l Ex. 1-20. 


. 


Aromas Bouquet. .1-40.. 
Londres Chico....1-20.. 


Regalia Conchas. .1-20. 


Favoritos ........1-20.. 






ty 
bs 
Ri 


— 










Marcello, 
veccecceeek10.. $OS 
*Gioll} sst-40.. uns 


La Sinceridad. 
bassadores 




























Optimo. 


ocvccceS*4Oe. 325 


(2 bdls)1-10.. 85 
60 


evcccesSSOse 90 


psig 06 eB9GOs's. $8 
Wales. nt 8s 


eoeresccek*30ee $ 
oe cca ee 
oocceeel4Qee = 
coccceSE@ee 
sects eames O08 
coceeel*20e0 90 
2 0I°20.. 100 












ccceeE*20e0 63 
ina...1-40.. 95 
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75 eocceel40e0 875 
92 eecceeel40ee 130 
100 Esp....1-40.. 9§ 


cocceel-40ee 7§ 





“ 1-40.. 100 
oeeeT-20.. 80 Fin oe 8s 
seeeeed-20.. 88 2I-10.. 70 
ecccccel*1000 78 0120.6 
++1-40.. 95 ovceeE-B0ee 8s 
Ex.....1-40.. 110 Young oe+I*20.. 60 


oeeeeE-40.. 130 


+1-20.. é Ia Unita de Cuba. 
he“ 82 After Dinner... 


fi Bouquets ...+++0+3°40.5. 70 
Ex. F.1-20.. 9° Cabin 


ets .. o1°40.. 172 
seeeeed*200. 100 Conchas ... pet on bs 
Conchas Esp. 


+++3-40..$115 Delmonicos sepia ag 
eeeeeet-40.. 105 Invincibles ......1-40.. 165 


eececeeeE-40.. 100 Londres ..+..0+00E*IOee 
secceseeeeE*10.. 35 Panatelas Finos..1-20.. 75 


oneees 1-20.. 100 Perfectos ...+++.I-40.- 135 


eccceced*30.. 85 Perlas .ccccccceeS*B0ce 





eoeeet-20.. 85 Puritanos ...+++.1°20.6 z° 
S 


oeeeeeeE-40.. 150 Sublimes .....0++I*30ee 


eeeeeT40.- 175 
seeeeE-20.6 95 
oee%-20.. 
‘10., jo NEW YORK CIGARS. 


eeeeK-20.. 95 _ 





















SS pitehe o> ob 115 La Fama Universal. 


¢001-20.. 
eeeeel"40.. 130 
+1-40.. 100 


oeeeeeT-20.. $05 
eccccccccek$Oee 8S 
seveest-40.- 80 
eeeceel"200. 75 
eeeceeesI40.. 105 
+0I-20.. 100 
o+0I°40., TIO 
eesceeeE*20e- 90 
scccccceeE"40ee 70 
eeeceeE40e0 175 
oeeeeE*20.6 110 
secceeeel-40.. 100 
osecceeE40e0 150 
eeeeT*200. 105 
20I-40.. 150 
eeceel*20.0 75 
cocccceed*20e0 7S 
oo05-g0.. 85 
+eI-20.. 80 
ecccccccce’ Occ B30 
eecceeesl*40.. 160 
+0I*40.- 110 
seeeeT"40.0 150 
+++5*20.. 100 
+1-40.. 120 
oeeeeE*20.. 100 
eeeest-20.. 85 


pconcSOOs0 

+1-20.. 80 
+1-20.. 95 
oeeeE40.. 75 


oeeest*20.. $90 
oeeeeeT-20.. 100 
o00ce8*80ce : 
coeeeed S000 0 
oeeel-40.. 165 


occ e340.. 175 
eoe810.. 90 

+1-40.. 90 
Seanccdies 295 
gsncecEM@es 28 


ctcceS9SOs0 9S 


Esp...1-10.. 95 


La Petronila. seeT-10.. 100 
josie, cvccccccde8O..- O50 +1-40.. 120 
Mad: eccvsceeS920.5 80 ceccccceS*2000 60 







R ia. Especial. .1-20.. 
Regalia Especial. 1-20. A 198 
Washin: 


Rigueza de Tampa. 
Fina. ...1-40.. $90 
eaccecsccdGce BS TOURE cccccesees co & 
yi age 1-20.. 60 
cho ccek Res 


gton 


eS eee 
spunae +I-10.. & 
Finas ..1-10..° 78 
eovcee 1-20.. 63 
6600 s$EOe 5 


eoececveeksI0.. 


Solace Factory. 


6 Bouquets ........1°40.. $75 
eeleeeeeT*2O.. 75 





Henry Irving. 


Fino ...1-20. 
Concha ..1-20.. 70 
Fina Esp. 1-20.. 


eoeeed-20.. 98 
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ccccesE*8Q.. 62 
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STILL ANOTHER 
IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 
A FINELY FINISHED BRASS RETAINER FOR 
COUNTER USE F-R-E-E WITH EACH INITIAL 
ORDER OF TEN THOUSAND POCKETS. 


Retainer Patented August 12, 1902. 


RACINE PAPER GOODS CO. 


Sole Owners and Manufacturers, 
RACINE, WISCONSIN, U.S.A. 

















To the wise 
YOUR ADVERTISEMENT 
AZINE. WILL OUST 


| AND 
YOU MUOH....05,...45 


Advertise 





Molin Tix Company, 


134136 Grand Street, eicaen Crosby, 
NEW YORK. 


ss 





BRANCHES: 
313 West 125th St., New York. -—-—«834 Gold St, Brooklyn 


319 £. Houston $t,, New York 137 Duffield St., Brooklyn. 


9-11 Warburton Ave.,. Yonkers, N.Y. 197 Oraham  Ave., Brooklyn. 
118 SACEMORD TERRACE. PORT RICHMOND. SrATEw saan 





~ - my ~ 


Sets ss HIGH GRADE 


SHOW CASES, 


é 


foe yi es perky 
No. 623.—COMBINATION.CIGAR AND MOISTENING CASE, 


Store Fixtures ‘and Interior Woodwork 
from ORIGINAL DESIGNS. 


We want you to send for Mlustrated Catalogue and 
mention The Smoker’s Magazine. . 


‘soasz sovm waren st, ROCHESTER, N. Y., U.S.A. 
























































Please mention Taz Smoxgr’s Macazine to advertisers. 
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VOLUME X. 











NUMBER 6. 





QQDQOQOOOOOOOOOOOOOOOOOOOOHOO O 


BALLISTITB 


Is unapproached for pigeon shooting and heads the list for money winnings the past 
two seasons. Do not be handicapped. Insist on having your shells loaded with 


BA LLISTIT Ss 


for the coming Grand American Handicap. If your dealer cannot or will not supply 


you, write us direct for discounts. 


Packed 25 in a box; 500 in a 





Load No Per 1000 
x 1 $34 00 
x 35 00 
x -. 85 00 
x -» 86 50 
x -. 88 00 
x . 86 00 
x 87 00 
x 39 00 
‘x 41 00 
x 42 50 
x -- 42 00 
x 43 50 
x 35 00 
x 82 00 
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The Tobacco Bug (Illustrated).... 181 For the Glorious Fourth (Illus.).. 190 
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Winpow Dressinc AND Store Ap- Epitor1AL DEPARTMENT: 

VERTISING DEPARTMENT (Illus.)...185 Smoking—Do it to-day—Vaca- 
Dressing the Window............. 185 cation Time—Fair and Square— 
Buck-Cannon Clay Pipe (Illus.).... 185 Don’t Argue—Politeness Pays— 
Best Stock for Display............ 185 ES SOONG, s oie's cnoee ts 6% 192-193 
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case. 
Wadding: One grease proof. two black edge, one cardboard. 
Order by number and state kind of powder and size of shot. 


NOTE--Specify **‘ X * before lozd number, as ** X’’ denotes this brand only. 
THE IRON CITY SUPPLY COMPANY 
IMPORTERS AND DEALERS IN 


Fire Arms, Ammunition & Sporting Goods, 
420 Ss. IANG AVE. PITTSBURG, PWA. 


eS eee 
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For these Brands of Fine Imported Havana Cigars 


La Intimidad —_La Carolina La Flor de Murias La Flor de Naves 
Estella La Comercial A. de Villar y Villar | La Flor de Cuba 
La Africana La Rosa de Santiago La Rosa Aromatica _—_La Meridiana 
La Espafiola Manuel Garcia Alonso _—_E| Aquila de Oro La Flor de Ynclan 
La Corona La Florde HenryClay _La Antiquedad La Vencedora 


—<J. S. Murias y Ca, H, de Cabafias y Carbajal 





These brands of Imported HAVANA cigars are the most famous—and best known the world over. 
There are no substitutes for them and a business in Fine Imported HAVANA cigars cannot be 
done without them. 
The demand for them is established and they are recognized everywhere as the Standard 
Brands of the World. 
HAVANA TOBACCO CO., III Fifth Avenue, N. Y. 
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oreo etorionsoety 


Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 
20 Fulton St., Cor. Front, 
New York. 





Please mention Tux Smoxea’s Macazinz to advertisers. 
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Smokers 


Horsford’s Acid Phosphate 
prevents and relieves depression, 
nervousness, wakefulness, dis- 
turbed sleep and other ill effects 
from excessive smoking. 

It cures habitual stomach weak- 
ness, improves appetite and per- 
fects digestion—invigorates and 
strengthens the entire system. 
Insist on having 









D) BORATED 
) TALCUM 


“Tole 
Homa” || SSS7 POWDER 


| | DELIGHTFULAFTER BATHING, A LUXURY AFTER SHAVING 
Phosphate |, Oanesites one Renwornes she Remepieston. 


| ofthe skin. For sore, blistered and perspiring feet it bas no equal. all odor 
of perspiration. Get MENNEN’S (the origina!), Little higher in price, y 
than worthless substitutes, but there is @ reason he Bold everywhere, or mailed 
, 2boents. AVOID HARMTUL IMITATIONS. am ). 

Horsford’s name on every GENUINE package. GERHARD MENNEN t0., Newark. N. J. 
Rumford Chemical Works, Providence, R. I. 


NAAM I IR RRR LR 
Something Mennen’s Violet Taloum Srcitin 




















All through the Smokers alphabet, 
From A way down to Z. 
The letters that he loves the best 


Are | 
e 
7 bn Exceedin gly Fine Smoke, 


The 
— 5 = For Sate 


Best 
5 cent 

at all Good stores and hotels. 
JUL. AWARE & CO., Makers, Allentown, Pa. 
























